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Second term secured for the Falmouth BID 

An overwhelming majority of businesses vote in favour  

The Falmouth BID has been voted in for a second five-year programme of activity following a hugely 

successful renewal ballot. In one of the strongest results seen in the UK and the most emphatic of 

any BID in Cornwall, 87% of voting businesses have indicated their support for the BID to continue 

investing in projects for the town. 

The ballot received a substantive turnout of nearly 60% of town businesses that included its national 

chains, independent shops, professional services, marine-related businesses, cafes, pubs, 

restaurants, guesthouses and hotels. For any BID ballot to be successful, there needs to be a 

majority of businesses in favour, both in terms of number of votes cast and by rateable value. For 

the Falmouth BID the percentage of YES votes by number was 87% and by rateable value 86%.  The 

ballot process was undertaken by independent adjudicator Electoral Services.  

The successful renewal ballot comes after the BID, supported by Cornwall Council officers from the 

Town Development team, have spent the past few months liaising with Falmouth’s businesses to 

compile a detailed business audit. Such an audit leads to a comprehensive understanding of local 

business needs and concerns, which in turn will shape relevant projects and initiatives that the BID 

will look to deliver over the next few years. 

The Falmouth Business Improvement District (BID) is a not-for-profit company and over the past four 

years, has delivered numerous innovative projects such as new visitor signage, events and festivals, 

national PR campaigns and free car parking schemes. The successful BID model has been adopted by 

more and more UK towns and cities with the number of BIDs standing at over 160.  

Richard Wilcox, the Falmouth BID Manager said:  

“I’m extremely pleased at such a positive response from the town. It’s great that Falmouth has so 

many proactive businesses that understand the need to pull together and work as a team to further 

enhance our promotional efforts, public realm, events & festivals and lots more besides. Despite the 

most challenging of economic climates, a strong partnership between the BID and Town 

Management has developed to provide a proactive and innovative resource. The YES vote means 

that a minimum of £600,000 can be allocated to even more creative projects over the next 5 years, a 

result of businesses coming together for the common good.” 

Cllr Geoffrey Evans, Mayor of Falmouth said:  

“This is excellent news for the town and I’m delighted that the work of the BID and the Falmouth 

Town Team has been endorsed in such an emphatic manner. In the current climate of austerity, the 

initiatives, many of which are being delivered in partnership have been very successful and ensure 

that our community’s needs are met. “ 

 



The second BID programme will follow on from the first five year term, commencing on 1st April 

2014 and run until 31st March 2019. More details on the current Falmouth BID and the range of 

projects delivered can be viewed on www.falmouth.co.uk/media  

Ends 

Richard Wilcox, Falmouth BID Manager can be emailed via richardwilcox@falmouth.co.uk or the  

Falmouth Town Team Office can be contacted via 01326 313353 

Notes to Editors 

About Falmouth BID 

The Falmouth Business Improvement District (BID) is a not-for-profit company responsible for 

delivering a number of innovative projects that aim to improve the trading environment of 

Falmouth. It is business-led, with over 400 businesses being part of it, following extensive 

consultation, ballot and overwhelming ‘yes’ vote in 2009. Numerous initiatives have been delivered 

for the benefit of businesses and the area – destination marketing, new events and festivals, PR 

campaign, visitor interpretation and signage, public realm improvements and business training 

programmes. The successful BID model has been adopted by more and more UK towns and cities 

with the number of BIDs standing at over 150.  

Highlight BID projects and achievements in 2013: 

 A striking new in-town visitor signage project, the most comprehensive such project 
delivered in Cornwall. The signage project was awarded bronze by British BIDs as one of the 
best BID projects in the UK in 2013 

 Organised and funded the third early season Falmouth Spring Festival 

 Organised and funded the second later season SPLASH creative festival 

 The ongoing national PR campaign has in 2013, achieved over £1.5m worth of coverage in 
national newspapers and lifestyle magazines 

 Falmouth ‘spirit of the sea’ marketing and branding project has also been highlighted as best 
practice by the British Retail Consortium: ‘a good example of how branding has engendered 
a real sense of place’ 

 

For more information about the Falmouth BID visit www.falmouth.co.uk/media  
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